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Context 

The context for this paper is the publication of a book by MELSIG with contributions 

from twenty four authors - Digital Voices. The book is made up of 15 essay-type 

chapters, each in the region of 4-6,000 words, about the same number of 3,000 word 

case studies, and a third shorter section presenting 50 short descriptions of teaching 

and learning activities. It is quite big and complex therefore. 

Accessibility and interoperability 
We wanted to be sure the ebook could be accessed, irrespective of the end-user's 

preferred e-reading device. ebooks, however, are not interoperable - you need to 

publish content in several formats if you want to address the wide range of user 

technologies. 

On the other hand, you might decide to meet end-user expectations halfway as 

many smart technologies are capable of supporting a range of readers - an iPad, for 

example, might have the Kindle book reading app, the iBooks app and various PDF 

reader apps. 

It is also clear that ebooks can be defined in many ways. A broad definition might 

embrace the idea of any text-based content which can be read on screen. Others 

would insist that those screens should include mobile devices, and other definitions 

might be even more demanding by specifying hardware devices designed 

specifically for reading substantial e-content. 

As is always the case with new technology and emerging standards it is advisable to 

be pragmatic and user-centred - when setting your design parameters just focus on 

usability and accessibility. 



Therefore, a PDF document is a good catch all format - it can be read on most 

screens and is even acceptable to many software and hardware based e-reading 

applications. It doesn't easily have the level of navigation control you need for a 

multi-chapter publication, but for simpler publications you will immediately satisfy a 

large percentage of users. One of the strengths of the PDF format has always been 

the formatting control it gives the publisher - something other approaches usually do 

not support. 

The Amazon Kindle, in its various flavours, is also an obvious target platform. It is 

widely recognised as an e-reader and the Amazon store is synonymous with buying 

books online. It is also easy to produce for the Kindle using its specific .mobi 

format, or in a more basic way, PDFs. 

The other widely used online store for published content is Apple's iTunes. Apple 

have their own proprietary ebook format, based on the ePub format - but not 

conforming to it! Apple have a free authoring tool called iBooks Author which 

runs on the Mac. As might be expected, there isn't a Windows version. As is 

discussed in the section on iBooks Author here, authoring ebooks this way provides 

the publisher with a lot of control over presentation - even if the user base is limited 

to iBook readers. 

The ePub format is not a standard, but its close with its purpose being non-

proprietary. Clearly Amazon and Apple, for example, have not chosen to conform to 

ePub. 

Sigil is a free, open source, multi-platform ePUB ebook editor which runs on 

different platforms (Sigil download: code.google.com/p/sigil). If you’re familiar with 

using Dreamweaver for creating websites Sigil may suit you. It provides multiple 

views, supports WYSIWYG editing, has a table of contents generator (important in 

authoring navigation features in ebooks), and is able to import HTML, images and 

style sheets. To use Sigil you need to convert your document to HTML, which you 

can do satisfactorily from Word. You then create separate files for each chapter and 

create a table of contents. 



Good news 

Despite range of formats, publishing to them need not be complicated - even for a 

complex publication like Digital Voices. But it is important to be systematic and 

rigorous. 

A Systematic Approach 

The golden rule - Do nothing! 

That is, do nothing until you have finished writing, reviewing, proof reading and 

correcting your script. In my experience this is not a 'best practice' type rule - it is just 

critical. Separate the writing phase completely from the publishing phase. You 

do not want to keep building everything from scratch, especially when the project is 

complex, but even on a relatively simple publication. Even if it is possible to make 

further edits in software like Sigil or iBooks Author, you need to avoid the temptation 

if you are trying to manage a multi-format approach. Get your final script right before 

you do anything else. 

Word is the word! 

The second rule is something that took me by surprise, but it worked for me. Use 

Microsoft Word to produce, or at least finalise your script. Everything I have read has 

made this point. Partly this is to address the non-techy authoring community. But 

that's important in education - ebook authoring should be the domain of the user-

generated content producer. In education we should be looking for ways to avoid 

technological determinism, opening content production so that we are not 

constrained by technology in what we are trying to do. 

Word, if used correctly, is now capable of producing clean XML-conforming text that, 

when properly structured, allows for versatile style-based presentation. And that's 

what you need in this process. 

Style it 

Use Word's style tools and do not manually code the layout of anything other than 

the occasional emphasis. If you don't know how to use Styles in Word, learning 

about styles should be your next priority. You can't really produce an ebook if 

you don't stick rigorously to using styles properly. This is because an ebook's content 



flows across the screen according to the type and orientation of the user's device. 

Actually, as an ebook publisher you do not get any say about what an ebook looks 

like - only how it reflows the text and works structurally. Even the concepts of pages 

and page numbers are redundant. Pages, like on the web, are a meaningless 

concept to the ebook reader. 

From final script to different formats 
Publishing on Amazon is a relatively straightforward matter of uploading your 

correctly formatted script in Word format through an account you set up on their 

Kindle Direct Publishing (KDF) site. There's a free ebook on Amazon called Building 

Your Book for Kindle that I found useful. It covers everything you need to know 

simply and quickly, including how to add your cover, how to create your table of 

contents, how to manage images. Cover, TOCs, images, tables, page numbers, 

headers and footers are where you need to pay most attention when working 

towards multiple formats. 

Using hyper-linked Table of Contents in an ebook is, after sequential page turning, 

the basis of ebook navigation. 

Stephanie Zia's How to Publish an ebook on a Budget: An Author's Guide, another 

ebook, was also very useful in understanding the general and specific approaches 

needed for each book. It has information on everything you need to know. 

Smashwords, like Amazon, uses a relatively simple upload process from which it 

then churns out all the different versions you need for different e-readers. You 

register with Smashwords and it takes a percentage on all sales from the 

Smashwords site. But the beauty of it is that it will distribute correctly formatted 

versions to a wide range of online bookstores including Amazon, iTunes and Barnes 

& Noble. It can provide you with an ISBN too.  As with the previous ebook guides, 

the Smashwords Style Guide by Mark Coker is indispensable. 

iBooks - Author 
Introduction 

iBooks Author is a freely available authoring program that will produce ebooks for 

the iPad, using the iBooks Reader app. 



It does not produce standard ePub or Kindle formats and requires a Mac with Lion 

or Mountain Lion operating system to run. 

The ibooks it produces require iBooks Reader 2 or above to read. 

It without doubt offers the greatest degree of integration with multimedia assets 

and interactivity. 

How it works 

The key to understanding how iBooks works is its “book structure”, which needs to 

be followed to some extent. Books are comprised of: 

 Title Page 

 Optional Intro Media 

 Table of Contents 

 
And then any number of 
 

 Chapters 
 Sections 
 Pages 

 
Chapters, Sections and Pages are hierarchical - so one Chapter can have many 

Sections, but Sections can’t exist outside of Chapters, and Pages can’t exist outside 

of Sections. There are a number of “Layouts” available in each which affect 

placement of text, appearance etc. 

The whole appearance, look and feel etc of a book is determined by its Template, 

which you can select when starting a new book. You can also modify an existing 

template to effectively create your own design. 

Books can be Previewed on your iPad to test them. 
 
Using iBooks Author 

The interface for iBooks is very similar to Pages and/or Keynote - so it’s a bit more 

like a DTP/design package than a word processing package, but also very intuitive. 

A number of tutorials have been referenced below to help you get up and running. 



Importing content from Word 

It is very likely that content you wish to package up in any ebook format will be 

originated in Word. iBooks Author supports direct importing from Word, although you 

do need to understand the iBooks book structure to be able to decide how best to do 

this. 

One of the most important precursors for importing Word content into iBooks Author 

(or into any other authoring environment) is to make sure of the following: 

 Use simple formatting 

 Use built-in Word Styles systematically and consistently 

 Proof-read meticulously 

 
iBooks Resources on YouTube 

The following is a short collection of handy tutorials to get you started 
 
https://www.youtube.com/playlist?list=PLYryige0mAbDNMeW8sWOhAFdOWHUBdg
vu 

Conclusion - Access for All 

While the context of this paper has been a large and complex book one of the 

reasons we were keen to undertake this ourselves, other than our interest in all 

forms of user-generated media, was to think about the possibilities for post-

compulsory education. Even on Amazon, iTunes and Smashwords you don't have to 

charge for books, and for an organisation looking at getting publications of any size 

onto a student's device (or in use to support staff development or marketing) it is 

important to be clear - .mobi, .epub, .pdf, (etc) can be put on any server (or into 

any VLE therefore) to be downloaded by the end-user at their discretion. 

Furthermore, for those without e-reading devices or software,or simply with a 

preference for print, you can distribute the original Word or PDF file or even make 

bound books availed through Print On Demand services (POD) like Lulu or 

CreateSpace. 



ebooks, therefore, are not only a relatively easy way of making educational 

content available, they are a relatively easy way of opening publishing to staff 

and students too. 


